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Chancellor Sobanet: 
 
It is with honor that I write to formally submit my application for Vice Chancellor for University 
Advancement, Communications, and Engagement at the University of Colorado Colorado 
Springs. I believe my prior experience has uniquely prepared me for this role, including 20 years 
in alumni and donor engagement; brand stewardship and message development; talent 
development and executive-level team leadership at complex and decentralized public research 
institutions, including the University of Kansas and currently Boise State University.  
 
I’ve been fortunate to successfully address new challenges and effectively lead change 
management processes while advancing my career purposefully at places closely aligned with 
my personal values of respect, inclusivity, collaboration, empowerment, trust and accountability. 
I am ready and excited for this important leadership opportunity at UCCS.  
 
Specifically, I’d like to highlight three areas in which my prior experience would help strengthen 
and advance strategic outreach, resource development and engagement efforts. 
 

Brand Marketing, Fundraising and Stakeholder Engagement – At the University of 
Kansas I served as its inaugural director of marketing, centralizing integrated marketing 
functions, conducting extensive market research and building the university’s first 
institutional brand identity structure–including a new institutional logo–while 
contributing to the recruitment of KU’s most talented and diverse enrollment in history.  
 
I also participated in the readiness and development of multiple campaigns, including KU 
First (goal: $500 million), Far Above (goal: $1.2 billion) and the current campaign, Ever 
Onward (goal: $2.5 billion). At Boise State, I’ve been part of our Advancement 
leadership team that conducted feasibility research and constructed a detailed roadmap 
for our most comprehensive campaign, UNBRIDLED: The Campaign for Boise State 
University (goal: $500 million), which launched in October 2023, including responsibility 
for campaign naming, messaging and launch assets. Through careful planning and 
stewardship, we’ve raised 80% of our goal to date with three years remaining, already 
doubling the number of endowed faculty positions.  
 






